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INTRODUCTION   

 

Public association "Coalition for Democracy and Civil Society" conducted a nationwide phone 

poll from September 20 to 27, 2017. 

The main goals of the poll were the following: to measure the public's awareness of the 

upcoming presidential election of October 2017, to discover if citizens plan to vote in the 

election, to measure peopleôs satisfaction with CECôs work, to find out about citizensô criteria 

and expectations for choosing the next president, and about citizensô opinion on which 

presidential candidate would be most likely to win. 

 

METHODOLOGY OF DATA COLLECTION AND ANALYS   

The poll was conducted with a specialized computer system called CATI (Computer Assisted 

Telephone Interviewing). This system allows quick and accurate collection of data on socially 

significant issues. An important advantage of phone polls is that the information can be 

obtained quickly and quickly processed. Another advantage is its reliability, since the 

organization can monitor the poll through direct presence in the operator's office. Additionally, 

a supervisor can monitor the interviewers by listening to any ongoing conversation and 

controlling the work of the interviewers. 

 

For the purpose of the poll, a specially developed computer program randomly chose cellphone 

numbers. Additionally, for landlines, the Coalition used a phone number database for each 

area. 

 

 

Surveyed Population  

 

The surveyed population comprised of urban and rural residents of Kyrgyzstan, all aged 18 or 

older and who permanently resided in the 9 regions of the country: Bishkek, Osh, Chui Oblast, 

Issyk-Kul Oblast, Talas Oblast, Naryn Oblast, Jalal-Abad Oblast, Osh Oblast and Batken 

Oblast. 

                                                           
1 Electronic database of NSC http://www.stat.kg/ru/statistics/naselenie/  

Characteristics Sample 

Distribution  

Country distribution  in %, NSC data 

from 20161 

Gender   

Men 48,4% 48,6% 

Women 51,6% 51,4% 

Age Group   

18-34 48,5% 47,8% 

35-54 35,8% 34,5% 

55+ 15,7% 17,7% 

http://www.stat.kg/ru/statistics/naselenie/


Table 1. Comparison between sample and general populations using three demographic 

characteristics 

 

 

Sample Design 

 

The sample was equally distributed between the seven provinces and the cities of Bishkek and 

Osh. Such an equal distribution allowed to reduce statistical error. During the phone poll, the 

Coalition over-sampled urban settlements. To restore the disturbed proportions in the sample 

population as compared to the population to normal, the sample parameters were corrected by 

weighing the "Region" variables. To accomplish this, the weights obtained by the categories 

for the two variables were multiplied by each other. Weights for each variable were calculated 

using the formula: 

 

wi = Pi / pi, where 

wi- weight coefficient 

Pi - share of people in the Oblast i (NSC data) 

pi - share of people in the Oblast i in the available sample. 

 

In total, 738 people from 911 called (81%) gave their consent to participate for an interview. 

For such an amount of sampled population, the maximum statistical margin of error of the 

sample under a confidence level of 0.95 is equal to 3.61%. 

 

The overall selection of respondents was carried out using gender-age quotas, regional quotas 

(oblast/city/village), quotas for cell phone and landline numbers and quotas for respondents 

using both mobile and landline communications.  

 

When calling landline phone numbers, we interviewed the individual who picked up the phone. 

The randomness was ensured by the fact that landline numbers were selected from a common 

database using a random method. When calling cellphone numbers, the individual who picked 

up the receiver became the respondent. Cell phone numbers were chosen randomly using 

special software. 

 

Respondents were chosen among citizens who used the services of the following mobile and 

landline operators: 

 

-Beeline  

-Megacom  

-O! 

-Kyrgyztelecom 

 

 

 

 

 

 



Data processing 

 

Survey results were processed using SPSS - specialized software for statistical and 

econometric modeling. 

 

Questionnaire 

 

The questionnaire for the telephone interview consisted of 6 demographic questions and 18 

questions designed to assess the level of public awareness about the upcoming presidential 

elections of October 2017, the percentage of those who plan to participate in it, the level of 

satisfaction with CECôs work, the criteria and expectations for a presidential candidate. 

 

The questionnaire consisted of closed and semi-closed questions. It was compiled in Russian 

and translated into Kyrgyz. Both versions were used in the poll, depending on the respondent's 

preferred language. Time to fill one questionnaire varied from 5 to 10 minutes and, on average, 

was 5 minutes. 

 

 

 

 

 

 



SUMMARY OF THE RESULTS 

The aim of this poll was to study the publicôs awareness of the upcoming presidential election 

in October 2017, as well as the citizens' satisfaction with CECôs work.  

¶ 99.5% of the respondents were aware of the upcoming presidential election. The main 

information source about the presidential election in Kyrgyzstan for most of the 

respondents was television (67.8%). Following way behind were the Internet (11.8%), 

acquaintances and relatives (7.8%) and advertising/information booklets (6.5%). 

¶ Respondentsô age influenced their choice of information source. The older the 

respondents were, the more they choose television. The reverse trend can be seen for 

the Internet, the younger the respondents were, the more they used the Internet. 

¶ When asked whether they are going to vote in the presidential election, 92.5% of 

respondents answered ñyesò, and 4.2% answered ñnoò. Less residents of Bishkek intend 

to participate in the presidential elections than residents of other regions. 

¶ 58% of the respondents have not checked themselves in the voter lists. 42% have 

checked themselves in the voters list. Younger people of the 18-34 age group (33.3%) 

and the rural population of Kyrgyzstan were less likely to check themselves in the lists. 

¶ The majority of respondents checked themselves in the voter lists at polling stations 

(81.8%). Only 8.4% of respondents checked themselves through CEC website, and only 

7.3% called the SRS hotline. 

¶ 55.7% of respondents intend to keep up with national televised presidential debates. 

Men were more interested in the debates than women. 40% of respondents had no plans 

to keep up with presidential debates, and most of them were female. 

¶ 73.5% of respondents who intend to watch national presidential debates believed that 

they provide a good opportunity to learn about candidates' platforms. Every eighth 

respondent (11.7%) believed the opposite. 

¶ For 50.4% of respondents, there was not enough information about candidateôs platform 

to make a choice. The younger the respondent was, the more information they required. 

¶ The majority of respondents (74.3%) were not interested in CECôs work. Only 23.2% 

followed it. The majority (64.9%) of them consider the work done satisfactory, and 

every fourth (25.7%) was not satisfied. The highest value of dissatisfaction with CECôs 

work was observed in the cities of Naryn (75%), Talas (66.7%), Chui and Issyk-Kul 

(50% each) Oblasts. 

  



¶ Every fifth respondent (19.9%) was skeptical and believed that the election results will 

not reflect the will of the voters. The skeptical attitude towards the election results is 

more noticeable among the respondents in the 55+ age group (59.5%). 

¶ Slightly less than a third of respondents (28.9%) watched the ñAzattyk Clubò show on 

social networks. The majority of respondents have never watched ñAzattyk Clubò. 

¶ Every seventh respondent (14.1%) confessed that someone offered to them or to 

members of their family services or material benefits in exchange for their vote for a 

specific candidate. Among respondents in the 55+ age group, only 7.8% were offered 

something in exchange for their vote, while among respondents younger than 35 - 

18.4%. Information about such proposals was received from all regions of Kyrgyzstan, 

but most of them were made towards residents of the rural areas of Talas Oblast (26.1%) 

and towards urban residents of Jalal-Abad Oblast (25%). 

¶ The main three criteria that the respondents used to choose their preferred presidential 

candidate were: platform (23.5%); candidateôs personal qualities (22.5%); and 

significant achievements in previous occupations (13%). 

¶ Three most recognized candidates among respondents were Omurbek Toktogulovich 

Babanov (37.8%), Sooronbay Sharipovich Jeenbekov (35.5%) and Temir 

Argembaevich Sariev (18.5%). 

¶ Every sixth respondent (14.7%) expected that the future president will focus on the 

economic development of the country. Every seventh (12.8%) respondent expected him 

to solve unemployment problems. 

¶ More than half of the respondents (57.6%) believed that after the election of the new 

president, the situation in the country will change for the better. Every eighth respondent 

(12.5%) was skeptical and expected no changes after the election of the new president. 

¶ When asked which candidate had the greatest chance of winning, the opinion of the 

respondents was divided between two candidates - O.T. Babanov and S. Sh. Jeenbekov. 

(38,7% and 41,2% respectively). 

It should be noted that in this survey, the level of preferences for candidates was only partially 

affected, for more comprehensive conclusions a more complete analysis is needed. In this 

survey, the main goal was to study the level of public awareness toward the upcoming 

elections. 

 



FULL  RESULTS OF THE POLL  

On October 15, 2017 citizens of Kyrgyzstan will vote for the next president of the Kyrgyz 

Republic. Using this poll, we tried to find out citizensô opinion about the election. 99.5% 

of the respondents were aware of the upcoming elections (see Diagram 1).  

*   - Number of respondents 

 

The main information source on the presidential election in the Kyrgyz Republic for 

respondents was the television (67.8%). Following way behind, were the Internet (11.8%), 

acquaintances and relatives (7.8%) and advertising/information booklets (6.5%). 

Newspapers (2.9%), radio (2.5%) and social networks (0.4%) were the least popular 

information sources.   

Respondents' answers differed depending on gender. For example, more men prefer to learn 

information from the Internet (15.3% versus 8.7%), while for women prefer all other 

sources of information rather than Internet (see Diagram 2).  
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Respondentsô age influenced their choice of information source. The older the respondents 

were, the more they choose television. The reverse trend can be seen in relation towards the 

Internet, the younger the respondents were, the more they used the Internet (see Diagram 

3). Except the television, respondents from 55+ age group prefers to read newspapers, 

whereas respondents under the age of 54 would more likely talk with acquaintances and 

family or read advertising or information booklets.     

 

Respondents' answers differed depending on the environment they lived in (see Diagram 

4). In addition to television, Internet is more popular in urban areas than in rural areas 

(15.3% versus 10.3%). While rural residents prefer to read advertising/information booklets 

and newspapers more.   
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When asked whether they are going to vote in the presidential election, 92.5% of 

respondents answered ñyesò, 4.2% answered ñnoò and 2.7% were unable answer the 

question (see Diagram 5). 

 

Less respondents under the age of 35 plan to vote in the presidential election than 

respondents of the older age group (see Diagram 6). Every ninth respondent answered 

negatively or was unable to answer the question. 

 

Respondent opinions differed significantly depending on their place of residence. For 

example, residents of Bishkek declared themselves less likely to vote in the presidential 

election than residents of other oblasts, and one tenth of respondents were unable to answer 

the question (see Diagram 7). Compared to other oblasts, the percentage of those who 

answered ñnoò was slightly higher in Batken (7.3%), Osh (6.1%) Oblasts and in Bishkek 

(6.1%).      
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The majority of respondents did not check themselves in the voters lists (see Diagram 8). 

Only 42% checked themselves in the voters list. Young people of ages 18-34 checked 

themselves the least, only accounting for 33.3% of respondents.   

 

Diagram 9 shows that the rural population of Kyrgyzstan checked themselves in the voter 

lists less than the urban one, only exceptions being residents of Bishkek (29%) and Issyk-

Kul Oblast (36%). The highest percentage of those who checked themselves in the voter 

lists was recorded in Talas Oblast (69.2%).  
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The majority of respondents checked themselves in the voter lists at polling stations 

(81.8%). Moreover, the older the responded was, the more they preferred to check this way 

(see Diagram 10).  

 

Only 8.4% of respondents checked themselves through CEC website, and only 7.3% called 

the SRS hotline. These methods are more common among respondents in the 18-54 age 

group.   

 

The methods of checking themselves in polling stations vary depending on the settlement 

and the region of residence of the respondents. In addition to going to the polling station, 

more urban residents than the rural residents use other methods of checking themselves in 

the lists, like a calling the SRS hotline, or checking the CEC website (see Diagram 11).  
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Slightly more than half of respondents (55.7%) plan to keep up with national televised 

presidential debates (see Diagram 12). Men were more interested in presidential debates 

than women (59.7% versus 52%).  

 

40% of respondents had no plans to keep up with presidential debates. Significantly more 

women responded ñnoò to this question than men (43.6% vs. 36.4%). 4.2% were unable to 

answer the question.  
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There is an obvious correlation between answers to this question and the age of respondents, 

the older the respondents were, the more determined they were to keep up with the 

presidential debates. Respondents younger than 35 years (47.2%) more often responded to 

this question negatively. Respondents of the older age group who planned to keep up with 

the presidential debates were the majority of respondents (see Diagram 13). 

 

The respondentôs opinions differed depending on their place of residence. Respondents 

from Osh (64.6%), Chui (61%), Issyk-Kul (61%) and Naryn (58.5%) Oblasts were the most 

inclined to keep up with the debates. Respondents from Osh (47.6%) and Bishkek (45.1%) 

were less likely than others to keep up with the debates.   
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The majority (73.5%) of those respondents who planned to keep up with the national 

television presidential debates believed that they are a good opportunity to learn about 

candidates' platforms. More women believed this than men (76.3% versus 70.9%).  

 

However, every eighth respondent (11.7%) thought the opposite and did not believe that 

the national TV debates will give any opportunity to learn about candidates' platforms (see 

Diagram 15). Male respondents believed this more than women (12.7% versus 10.6%). 

Every seventh respondent was unable to answer the question.   

 

Respondents from cities of Osh (85.7%) and Bishkek (78%), and from Batken (80.4%) and 

Naryn (77.1%) Oblasts were more convinced that the debates will  be a good opportunity to 

learn about candidates' platforms. Skeptical views were more common in Naryn (16.7%), 

Osh (15.1%) and Issyk-Kul (14%) Oblasts (see Diagram 16). 
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Slightly less than half (44.3%) of respondents agreed that they had enough information 

about presidential candidatesô platforms to make a choice. For 50.4% of respondents there 

was not enough information.  

 

There is a noticeable correlation between the age of the respondents and their answers. The 

younger the respondent was, the more information they required (see Diagram 17).  

 

Respondents from all regions of the country noted the insufficient information on 

presidential candidatesô platforms in almost equal shares, but it was most often noted by 

respondents from Bishkek (see Diagram 18). 

 

Only 23.2% of respondents followed CECôs work. More men did than women (24.9% vs. 

21.5%). The majority of respondents (74.3%) were not interested in it (see Diagram 19).  
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In general,  respondents from the 55+ age group were more interested in CECôs work than 

respondents from other age groups (see Diagram 20).  

   

 

The majority (64.9%) of respondents  who followed CECôs work considered it satisfactory 

(see Diagram 21). This opinion was more popular among women rather than men (74.4% 

versus 56.2%). Every fourth respondent (25.7%) stated that they were not satisfied with 

CECôs work. There were more men among that group than women (30.3% vs. 20.7%).   
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There respondents' answers differed based on their place of residence (see Diagram 22). 

The highest satisfaction with CECôs work was recorded among the residents of Osh Oblast 

and urban residents of Jalal-Abad Oblast. The highest value of dissatisfaction with CECôs 

work was observed in the cities of Naryn (75%), Talas (66.7%), Chui and Issyk-Kul (50% 

each) Oblasts.   

 

Slightly more than half of respondents (52.4%) believed that the election results will reflect 

the will of the voters. Every fifth respondent (19.9%) was skeptical and believed that the 

election results will not reflect the will of the voters. Women express confidence in the 

election results more than men (57% vs. 47.6%), who were more skeptical (see Diagram 

23).  
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The skeptical attitude towards the election results was more noticeable among the 

respondents in the 55+ age group (59.5%). Respondents younger than 55 years had more 

difficulty to answer the question (see Diagram 24). 

 

 

The highest percentage of respondents who believe that the election results will not reflect 

the will of voters was recorded in Chui (29.3%) and Naryn (24.4%) Oblasts (see Diagram 

25).  
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